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1. Travel 9. Advertising

2. Dining Out 10. Meetings

3. Media 11. Finance

4. Entertainment 12. Offices

5. Purchasing 13. Dalily Life

6. Clients 14. Sales & Marketing
7. Recruiting 15. Events

8. Personnel
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The High Road to The TOEIC Listening and Reading Test (KINSEIDO)

8. ZELNBERER

BHEOAZGD L~ BT L1085 NhT 52 L, HEERETLL,




